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NEIGHBOURS IN CONFLICT OVER
<IDS

Jee and Linda are neighbours in Hyson
areen who found themselves at
oggerheads over their children. Linda felt
‘hat Dee's grandson did not always
>ehave respectfully towards her or her
son. Dee felt that Linda used to pick on
Ner grandson and did not like the fact that
ne would “stand up for himself’. She was
2lso concerned that racism may be a
‘actor in the dispute.

"he situation intensified and reached a
stage where they were unable to talk
zbout what was happening without things
Zeteriorating into a heated confrontation.
'ne conflict caused them both a great
Jeal of stress and worry. They were also

~oncerned about the effect it was having
on their children.

| know my grandson was guilty of some
o1 the things he was accused of but not
all of them.” said Dee. “Some more

“eighbours got involved and it was getting
eally out of hand.”

"My son was not wanting to go out and
Jlay.” said Linda, “Neither | or my son
vould want to walk down the back alley
Jreven put my bin out on a Wednesday.
t was like ‘if | have to pass that person
M going to, | don't know, erupt with
=motion’.” said Linda. “It's so awful to
1ave to bring your kid inside when he is
Jeing the victim of this sort of attitude.”

“ee and Linda heard about Nottingham
Mediation Service, a free service for
eighbours in conflict and decided to give
L 2 lry as the situation between them was
Jetting-worse. Two trained mediators
/Isited them separately in their own homes
© Tind out what the problems were and
=Xplore ways of moving forward to a
Tutually agreeable solution.

-lediators do not judge peopie or take
3iCes, but try to support both parties and
-C€N up communication between them.
~Tier several visits Dee and Linda decided
-Ney were ready to meet together with
-ne mediators present in a ‘round table’
Teeting. It is not necessary in mediation
‘nat neighbours meet each other if they
20 not wish to, many resolutions have

been reached through mediators acting
as a go between. However a ‘round table’
meeting can really help to break down
barriers and pave the way for future
communication.

Dee remembers the meeting was difficult
initially, “Some of the things my neighbour
said got me angry and | decided that we
weren't going to get anywhere because
of her attitude in the first place. So | got
up and walked out. But when | went
through the door | had second thoughts
about it and decided, well, the mediation
went through all this trouble in trying to
help us solve our differences and the
problems we were having, so the least |

can do is go back in and see what
happens!”

The mediators supported both neighbours
throughout the meeting and encouraged
them to work through their initial reactions.

Ground rules were agreed and referred
to during the meeting such as ‘Listen to
each other without interrupting’, ‘No verbal
abuse or name calling’, ‘Be willing to
answer relevant questions’.

“If | have to pass
that person I'm
going to, | don’t
know, erupt with
emotion.”

After a little while Dee and Linda began
to talk more easily. Linda found mediation

to be a very constructive approach to
conflict...

“You've got to let off steam to find out
where the root of the problem is and to
De able to do that in a confined area.
Things were confidential whatever you
sald but at the same time the mediators
didn't take offence at anything you might
say. They'd see a good side in it and
some way to develop your own thoughts
INto putting it in a nice manner.”

"The mediators were both there to listen
to us talking and to find out what was
really bugging us so much and how we
snould solve it by talking it through and
agreeing to disagree on some things,
apcilogise for the bad behavior that we'd
both done, and making agreement to
Keep the peace really in the end.”

Returning to the meeting and sticking
with it paid off for Dee, “We drew up an
agreement to sign that if each child should
do something that we don't like then we
can kKnock on each other's door and talk

about it.” The agreement included
amocngst other things that the acuits wouid
speak politely to the children if further
problems occurred and the chiidren in
turm agreed to respond positively when
spoken to in this way.

They discussed openily the issue of
racism. Whilst she was upset that Dee
thought she could be racist Linda was
able to appreciate wny this was an issue
for Dee and her family. For her part Cee
accepted Linda's assurances that racssm
was not a factor in the dispute between
them and acknowiedged that her
grandchildren had teen weicome in
Linda’s house in the past.

Linda remembers how different she feit
after the meeting, “And then we shook
hands and felt that the fear of waiking
past their front door went away and we
walked up the street to the front of our
nouse talking about what the next event
in the year would be, like Easter, like
*have you got enough Easter eggs for
the children yet?” and it seemed to
dissolve really and | haven't had any
trouble since then.”

Dee added, “As for my grandson in the
situation with Linda they started taiking
again. | sent him round to apologise,
which he did.”

Linda felt meeting face to face helped to
‘humanise’ the conflict, “Once we saw
each other as people, | think rather than
the problematic women in each comer of
a ring, we tried to relate and undersiand
and like, back down the attitude and iaik
to one another properly, with respect,
because | think there was a lack of respect
from both parties as well.”

Dee agrees, “I've leamt that being angry
doesn’t solve the problem and you've got
to try and soive your problems calmiy.”

Linda says she no longer sees Dee as
“the opposition”. “1 just look on heras a
member of the community taking care of
her children in her way that she ieels is
right.”

For this and other real life stones
see the new Nottingham Mediaion
Service Video which explains more
about how mediation works. For

details of this, the video launch or
enquiries about mediation please
phone NMS on 0115 - 862 0035.

Nottingham Mediation Service is
funded by European Community
Structural Funds (URBAN) througch
the Partnership Council and
Nottingham City Council and are
in the process of applying for
funding to sustain and expand the
service beyond 2001.

Articie by NMS

How mediation works
see back page
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"he onesheet is exclusive to those who are
~art of the Partnership Council forums or
vno are friends who actively participate in
1e organisation’s work.

“he Partnership Council aim is to act as a
~ridge builder so that all those who live and
/ork in the local community can together
ntluence decisions about local services,
acilities and projects. We work with
Residents, Voluntary groups, Public sector
organisations, Businesses and the local
City Council Area Committee.

"he aim of the Onesheet is to help
-ommunicate information and opportunities
zmongst those participating within the
~artnership Council. It also aims to
=ncourage participants to develop their
sKills, knowiedge or experience and to
oromote achievements of work and
participants.

Inclusions

oo

“ne Onesheet is mailed regularly at the beginning

>t 2ach month. We occasionally take articies and

~overts for activities and events wnich are related
Jr partnersnip work or inciude such material in
“maillouts.

i3& note that we cannot commit to inciude such
mation. Similariy, such items may necessitate
“iribution to supporting mailing or distribution.

;2 contact the Partnership Council office on
‘200 before sending information.

Hedia

.

if you are, or work for, a media organisation
or pucrlication such as newspaper, community
newsiatter, radio etc, please do not use
ntormation from the Onesheet without checking
it past us first.

The maiority of information is fine for wider use
nowever some information contained within the
Qnesr:—a =1 is targeted specifically at Partnership
~ounc: participants and not for general release.
~lease ce courtecus and call us about using
nformation frem this Onesheet. We also ask that
2NV sourced arucies must respect the immense
nard work that is put into projects by hundreds of
c€aole and inciuce approoriate credits for the
-3in of the oroject as well as its funding.

ieral normatn

Partnership
Council Forum
Representatives

Business Sector Forum
PC Richard Hawthorne, Peter
Lowery, Issan Ghazni.

New Basford / Forest Fields
Resident Forum

PC Shaghofta Shan, Vacancy,
Vacancy.

Going Forwards Committee
PC John Taylor, Marcia Watson,
Iftikhnar Ahmed, Gary Long (sub).

Hyson Green Resident Forum
PC Mike Rowe, Donna Payton,
Michael Briscoe.

Radford Resident Forum

PC David Roberts, Phil Mattias,
Wendy Brewer.

Public Sector Forum

PC Mick Stringer, Farah Jamii, Mark
Pollack.

Voluntary Sector Forum

PC Julian Adams, Michael Henry,
Sophia Ramcharan.

All Reps on Partnership Councii sit in
order to represent their Forum not
themselves or their own individual
organisation.

Forest Fields & New Basford Rep
AS you have probably gathered we
have had 2 vacancies for P.C reps
from Forest Fields and New Basford
Forum for some time. Currently Mr
- Taleh Mendi is interested in filling one
of these vacancies. Mr Mehdi has lived
and worked in Forest Fields all his life
and is a very active and respective
member in the Asian Community. We
are hoping to Co-opt him on the board
at the next resident forum planning
group meesiing and we are holcding an
election on September 17th at 7.30pm
Iif No objections are received. If any
resident from Forest Fields or New
Basford is interested in filling the
seconda Vacancy contact the Qutreach

team Paul. Martin, or Rehman cn 970
8200.

Developing a
creative strategy.:

Working Group 2 are lcoking tc empicy
a Consultant tc deveiop a creative
strategy. The Consuitant will work in
close partnership with the Working
Group and cther local organisaticns
interested in this strategy (o carry out
consultaticn, develop the sirategy
based on a specific set of aims and
objectives, and carry out day ¢ day
duties necessary for the compietion of
a final document. The Consuitant weuld
probably be expected to work part tme
for a number of months.

Details of tendering are avaiiacle from
the Partnership Council office, address
below. The deadline for appiications
is 5.30pm Monday 13th August and
applications should be sent, marked
‘Creative Strategy Tender’ to;

Partnership Council
47 Gregory Bivd
Hyson Green
Nottingham

NG7 5JA

Pazrtnership Council . 47 Gregory Blvd . Hyson Green
Mottingham . NG7 5JA . Telephone: (0115) 970 8200
mzil@partnershipcounc.demon.co.uk

S UROPEAN COMMUNITY
Structural Funds (URBAN)

Funcefi oy Z.ropean Community Structural Funcs, Natonal
o " > COMMUNI ' Y Lottery Chanuss Boarc. Nottingnam City Councti & a variety of

* * F other Pucic. Privata & Voluntary resources. The 2annersnio
| UnD Lounciis a Company Lic oy Guarantee, Registaraa in Snglana
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£1000 In

cash prizes
to be won

Photographic competition stiil ready
to be ‘snapped’ up.

There's still plenty of time to get your
entries to the www.life-at-the-
heart.co.uk phetegraphy competition.
Entry forms and criteria are available
from either Hyson Green or
Radford/Lenton libraries or the
Partnership Council office anc now
also at www.life-at-the-neart.co.uk.

William Davis buiiders have just agreed
a £1000 towards displaying the
photographs which will become part
of an exhipition in the Autumn.

The competition is open {C anvone
wno lives and works in Radfcrc, Hyson
Green, Forest Fieids or New Zasiord.
Any a2ges, amateur or professional.

RESIDENTS FORUM

Planning Group

The next meesiing cf the Resicents
Forum Planning Group will be
locking at finaiising the Forum's
Acticn Plan and pianning an event
on Sentemeer 17th. The meeting
wiil be at the Partnership Council
offices on 3th Sectemper at 8.00pm

RESIDENTS FORUM MEZ=TING

TRANSPORT &
OPEN SPACES

The next area-wide Residents
Forum meeting will focus cn two
themes - Transport and Open
Sopaces. Betn of these were issues
that a lot or pecoie in the area
raised as concearns in the
Community Partnership Plan
consultations. The City Councii has
responded to the suggestions put
forward by local residents and
drawn up Acticn Plans. These will
De discussed aicng with other ways
residents can influence services In
the area. The meeting will take
piace on Mcncay 17th September
at 8.30pm - venue o be confirmed.

Raafora. =vson Gresn. New Basford. Forest
Fieics Residents ~<rumis for, and open (0. any
resicent wno iives ‘n :hose communities. |f you
are nota memeer 27 the rorum and would like
{C jcin or iing cut mcre apout it contact Paul,
Martin cr Renman : ~ ne Cutreach Team) on 970
32C0. Cther crefessionais may be invited {0
Forum meeings. (f vcu are interested in the
Forum piease contac: Paul on 970 8200.

Complaints procedure

The Partnership Council has a ccmplaints
procedure which is avaiiabie {c anycne
to use if they have a complaint to make
about the Partnership Councii. For
information or a copy of the ccmplaints
leaflet please contact the Partnersnio
Council office on 870 8200.

Spring.
C‘Jea 1 kx

Consuitant Appointed.

David Richards: who has
previousiy werkec for Nottingham
-snire County Ccuncii has been

apocinted tc wcrk with the Partnership

Councii's muiti-sector Spring Ciean
Steering Grouc that organised the

successiul Ciean-Up Campaign in April.

a's criet is ¢ ‘sxamine and
eCOMmMMmENQa sustainable measures to
Q! ‘ r‘;i .
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Inclusion

INCLUSION PRCJECT IS UF
AND RUNNING

The Inclusion Project. wnich aims
to work with the African Caribcean
and Asian Ccmmunities ‘0 make
the Partnersnic Councii a mcre
Inclusive crganisaticn. has cegun.
BUILD, who wen the tencer ic carry
out the werk. have siaried i
interview African Cariccean and
Asian pecple wne have ceen
invoived with the Partnersnic
Councii. The aim cf this is {c cuilc
up an undersiancing crt the
organisation ana how it has
appreached issues or inciusicn.

A Steering Group, compoesed cf
members frcm the African
Caribbean and Asian-communities.
IS helping to manage the project
and aavise BUILD on the approach
taken. The next stage of the preject
Is looking at contaciing
organisations who work with the
African Caribbean and Asian
communities (¢ invoive them in
focus groups o discuss percertions
of the Parinersnip Councii and
recommendations as {0 Ncw it can
improve its processes and
structures. BUILD sncuic be
contacting organisaticns in August.
BUILD are aiso Icoking at heicing
focus groups for local residents

| from the African Caricbezan and

Asian communities.

If you are interested in the prcject
and would like to get inveoived
please contact Dan Robertson at
BUILD on 224 4187 cr Paul
Sanguinazzi on 870 8200.

|
]

niiNess. In terms of all waste.,

by the Spring Ciean 2001 Campaign
Steering Group and other partners.’ He
will address the most peninent issues
that arose from the review ¢f the Aprii
Campaign and wiil look at ‘Best Practice
Alternatives’ from arcund the ccuntry
and make COSieq recommendaticns.

His report should ce availacie mic-
September. If you wouid like to contribute

to David’s brief/icin the Scring Ciean

Steering Group piease ccntact Marin
Curtis at the Pantnersnic Councii - Tel:
9708200.

“Gad put me on the earth to accomplish
a certain number of things. Right now

I am so far behind I will never die.”

Anonymous natice

NOTTINGHAM'S 2ND
BIG HOMELESS
SPEAKOUT

WEDNESDAY 5TH SEPT 2001,

FOREST RECREATION
GROUND

As part of Grcuncsweil's National
Soeakcut week. Nctiingham is
hoiding its seccnd Sceakout event,
This is an cppertunity fer nomeless

{0 express views. experiences and

and service previgers. ctherwise
xnown as the Big Cebate.

' and ex homeless ceorle from across
the city and county {C have a platform

- {0 ask guesticns of decis}en makers

Groundsweil pelieve that: "Homeless |

pecpie are part of the sclution and

not the procbiem “Homeless peopie
must be inveoived in pracical solutions
to tackle homelessness "Homeless
peopie have the rignt {o information
to make informed choices.

The whole day, including lunch, is

|
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free. The pregramme for the day has

not been finalised as vet. but is

looking good! Various workshops are |

going ahead in the iead up to the

Speakout. A football tournament has |

been organisea between different

orcjects, with the final kicking off on
the day. Workshops olanned for the

and drama. A Kanau Ars
performance Nas aiso been

. qay include photograpny, poetry, art

scheduled. Entertainment and music ;

'S being booked and speakers for
the Big Debate invited.

Last year over 200 people attended

various workshoos where they couid

talk about their experiences of

homelessness and service provision |

for homeless peopie, as well as

|

having a go at aromatherapy, DJing,

walking on stilts and putting ideas
onto T-shirts. Issues raised and
discussed inciuded night shelters

and hostel accommodation, begging,

pets, drugs, benefits. healthcare and
people's attitudes tcwards the
nomeless.

The Speakout is a fantastic
opportunity for the homeiess or ex
nomeless to speak ‘or themselves,
De listened to, to get appropriate
advice and to have a good time! |f
YOU KNnow peopie wno may benefit
from the Speakout, please spread
the word!

it's not teo late to get invoived in the
organisation of the Speakout. If
anyone is interested contact Claire
Grainger at HLG on 0115 9565313
for further information.

The Big Speakout is supported by the
Partnership Council (Working Group 2) through
funding from the European URBAN initiative.

{




David Hill, co-ordinator of
the Life at the Heart of the
City marketing campaign,
reports on the progress and
plans for the project.

The unique marketing campaign is trying
to tell people why they should think
differently about our four communities of
Radford, Hyson Green, New Basford and
Forest Fields.

~or years the four areas have had an
image of deprivation in and around the
City and all the negative assumptions
that go with it. But many locals say they
are comfortabie living where they do.

Tney like the toierance and easy- going
.‘tmosphere in the communities. Many
enjoy the mix of cuitures.

The campaign. ‘Life at the Heart of the
City’, was instigated by resigents from
the four areas through the URBAN Action
Plan. They requested that Radford, Hyson
Green, New Basford and Forest Fields
De oosmvelv marketed in orcder to improve
the image both within and outside the
communities as part of their regeneration
programme. The campaign is now a year
on and has achieved a strong presence.

The Partnership Council - an independent
bridge-builder which works soiely In the
four areas - set up a Project Steering
Group made up of representatives from
Nottingham Caty Council, Nottingham
Deveiopment Enterprise, local major
Dusinesses, marketing professionals and
'ocal associations. Collectively, the
Steering Group has orchestrated the
marketing campaign following an initial
strategy report, commissioned in 1899.
-~

The ‘Life at the Hear of the City’ marketing
campaign has been deveicped out of the
zurcpean URRBAN Initiative Action Plan.
which was put together Dy tne Partnership
Council with lccai r stce 1S, DUSINesSes,
oublic sector organisations and the City
Ccouncil Area Committee. Together, these
:reuos agreec to ‘plan anc ile ment
Cositive marketing wmm will reverse the
poor image of the areza'.
This project is one of many that are
wcrkmo {0 meet :ne ims set out in the
URBAN Action Plan.

With an mmal budget of around ¢100Kk,
specifically allocated from the URBAN

Unlike the advert “Image means
nothing” we would argue that a
marketm o project like ‘Life’ can
form a Small but integral
contribution to local urban social
and economic renewal.

Initiative, a multi-layered advertising and
public relations campaign highlighting the
many positive aspects of the four areas
began in July 2000.

The ‘Life’ logo and creative direction was
developed after a local consultation event
in the area. During the event residents
also requested a web site as a marketing
priority.

A number of advertising messages were
developed, covering aspects of ‘Life at
the Heart', to promote the four areas.
These included: ‘It's time to look at us
differently’, ‘New sites-new sounds’, ‘Open
for business’, ‘Hot on trail for exotic foods'.

They were produced as a series of banner
advertisements in the news and business
sections of the Nottingham Evening Post,
on poster sites in and around the City
and on Nottingham City Transport buses.
The initial media campaign ran from July
to December 2001.

Commercial organisations involved with
regeneration projects are aiso now ‘buying
into’ the campaign by sponsoring their
own versions of ‘Life’ advertisements and
community promotions.

A web site containing information about
the marketing project for the four areas

was aiso created. Found at www.life-at-
the-heart.co.uk the web site is designed
to provide a showcase where visitors can
enjoy a brief taste of the cultural diversity
offered by the communities of Radford,

Hyson Green, New Basiord and Forest

Fields today and the successful business
and community life that goes on. To date,
hits nave come from \lcN York, Canaca,
Austraila - even Finland!.

A community news section and business
pontal are aiso been developed with a
view to local organisaticns eventually
taking over their site maintenance.

Alongside the web site and media
campaign, the Steering Group has also
been invoiving residents and businesses
directly in the campaign’s message with
a series of promotional events which

started in September last year with a
speciai food tasting event in Nottingham’s
Market Square. Food establishments from
the four areas came together to cook and
serve samples of their foods in a one-off
event designed to give the wider
Nottingham community a taste of the
huge variety of food outlets and suppliers
that are one of the strengths of the areas.

The ‘Life’ campaign aims to invoive every
age group and section of the communities.
To that end, promotional items such as
mugs, l0ogos and stickers have been
distributed among retailers, businesses
and resicents.

=

of the

\m City
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Radiord, Hyson Greea,
New Basiord & Fores! Fleids

A ‘Life at the Heart’ CD featuring music
tracks to which pupils from local schools
in the areas have suppiied the lyncs is to
be produced for distribution during 2001.

The Nettingham Evening Post has béen
a major supporter of the campaign. in
March it produced a nighly successiul
‘Heart of the City’ Bygones publication
containing photogracns and stones of
people wno have lived and worked in the
four areas and a meoiie Bygones
exhibition is now on tour around area
lipraries.

More than 21,000 peopie live and work
in their four inner city communities, which
are recognised for their varied culture,
ethnicity, lifestyles and shopping and
cating experiences. The friendly spint that
exists has inspired families to remain in
the areas for several generations. By

promoting the many positive aspects of
these areas the marketing campaign is
contributing to their regeneration

3

Challenging some
negative Images

attracting commercial investors and new
homeowners looking for an inner city
lifestyle.

A Photographic Competition was
launched in April this year to
commemoraie and record the positive
aspects of living at the heart of the city
today. (See page 2 in this months
Onesheet). Everyone with a home or
work address in the four areas is invited
to capture on film what they see is best
about living at the heart and an exhibition
of winning entries wiil be shown in public
and commercial venues around the City
into 2002.

A very positive 155 awareness level of
the ‘Life at the Heart of the City’ campaign
has already been achieved among
households, according to research carried
out in January via a qguestionnaire mailed
to a 1,300 panei of households throughout
the Nottingham Evening Post's core
distribution area. The score is even more
notable since the panel is drawn from far
beyond the inner city. 55% 0f these aware
recalied seeing the campaign mainly in
local press advertisements; 41% on pus
sides; 20% on outdoor posters. 24% said
it is about ln‘e in the Racnorc/Hyscn Green
areas of the city; 24% thought it is to do
with promoting the mner c.ty

Further evaluation of the campaign in
structured interviews with lccal resicents
and businesses is planned for later this
year.

Target outputs for participation by local
residents and artists to the marketing
activity have already been achieved and
those for support for existing small
businesses are within signt, after less
than a full year's programme. To maintain
this marketing momentum, applicaticns
for renewed funding are being submitted
by the Steering Group 10 New Deal for
Communities, East Midlands Local
Government Office and East Midlands
Development Agency. Pledges aiready
received from commercial crganisaiions
and support agencies with an interest In
the regeneration of the areas have
encouraged the Steering Group to pian
for an extension of the marketing
programme into 2002.

Internationally renowned names such as
Raleigh and John Player chose to make
their homes in these inner city areas of
Nottingham. The hope is that fledgling
pusinesses cperating in Radford, Hvsen
Green, New Basford and Forest Fieias
tocday couid reach similar proportions in
future years. The long term benefits from
a positive marketing campaign both insice

N

and outside the areas will be'tonsiderable.
Residents can feel proud as their areas
hecome seen as desirable for peopie to
live, work and enjoy themselves in. There
's a beneficial ‘overtlow’ for other agencies
who are working towards the economic
regeneration and the improvement in
employment and educational levels in the
four communities.

Successful marketing that helps
regeneration isn’t just about promoting a
single activity or a new commercial
cpportunity in one particular site or district,
as this ‘Life at the Heart of the City’ is
proving. It's about the totality of the
community, its confidence, its pride and
making sure peopie outside its immediate
areas appreciate how the community
works and the many positive aspects of
ife that go on there. It's a big challenge
that will take more that just a first year to
bring tangible results. But ‘Life at the
Heart’ has made a great star.

The ‘Life at the Heart of the City’ campaign
s taking a boid approach to its contribution
to inner city regeneration. Unlike the
advert which suggests “Image means
ncthing” we would argue that a marketing

oroject like ‘Life’ can form a small but
integral contribute to local urban social
and economic renewal.
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Business

Orum

At a recent meeting with the Partnership
Council Business Forum and the IBA
(Independent Business Association),
ACEC (African Caribbean Enterprise
Consortium) and board and staff members
of New Deal for Ccmmunities (NDC) the
representation of businesses on NDC
were discussed. The meeting was a
challenging one with a number of different
and strong opinions teing aired.

F

The primary aim for cur Business Forum
'S t0 maintain the current values of the
Partnership Council. These include: a
commitment to cover all businesses
3Cross Area 4, to include all types of
ousiness regardless cf size, ethnicity etc.
and to include scciai economy businesses
as well as commercial businesses. We
recognise there are strengths in our
existing Forum and weaknesses which
we are committed to trying to resolve.
The Forum is open to constructive
suggestions as to how it could better meet
the needs of local businesses and the
community as a whole.

With regard to NDC (which covers parts
ot Radford and Hyson Green) various
matters were discussed at the special
meeting. One suggestion was to recruit
an independent adviser to explore issues
'n relation to representation, particularly
10 focus attention on excluded businesses
/ groups. While acknowledging the
'mpertections of system which has lead
(0 the existing NDC Business nominees
another suggestion was to continue with
them as representative of businesses
until such time as ziternatives have been

'ound. Many other iceas were raised and
aiscussed.

The challenge for this and any future
aiscussion is how 1o create a system
wnich is accountabie, which has a strong
interest in working with other sectors,
wnich allows all kinds of businesses to
laKe part and which is based on the
Oenefit of all through collaboration across
the sector.

Next months Oneshest will be a
Business Special discussing issues of
ousiness involvement in regeneration
dACross our area, support for businesses
and latest news on projects.

Advertisement

Nottingham Mediaticn Service (NMS)
Velcome reterrais in Racford. Hyson Green,
New Basfora, Forest Fieids. Have you been
=CCrcacnec by resicents/ tenants/ service
-32rS deing troubiec oy their neighbours?
Neuld you ike NMS o taik to your service
LS€rs about mediaticn and how it can help
‘nem? Would you like to see the NMS
Promotional video where service users and
volunteers talk about their experiences of
mediation? If you answer yes to one of
more of the above questions please ring
NMS for discussion and further information

on 0115 - 962 0035.

Latest key fund decisions

The Key Fund is nearing completion.
Out of a total grants budget of £779.825
some £5865,636 has been allocated. This
leaves £113,989 unallocated.
Applications received for the next panel
meeting exceed the remaining funcing
and we expect the fund to be drawing
t0 a close in the very near future.

The Key Fund has supported a range
of organisaticns, who in turn, have
provided a range of services for a range
of benetficiaries. Since reporting on the
Key Fund in the June One sheet the list
ot organisations funded has grown.

Forest Community Enterprise were
approved funding for £1,000 to produce
a Business Development Plan.

Forest Fields Advice Centre have besn
awarded £14,460 to fund a Community
Development Worker.

Rainbow Centre will receive £24,2968
towards the cost of renovation work.
Grassroots have been awarded
£17,871 to pay for a Development
Manager, training and events.
Radford Visiting Scheme were
approved funding totalling £18.883 for

a Development Worker and an Admin
worker.

Erondu Study Support and
Afterschool Club have been awarded

£24,106 for a Project Development
Worker.

First Data have been awarded £13.899
for a community newspaper.

Nottingham Association of African
Caribbean Voluntary Organisations
(NAVVO) wiil receive £21,150 to funa a
Development Worker

Sisters of NIA were funded £4,155 10
nold seminars.

Greenfields Chiidcare and Training
Centre funding of £15,190 was
approved for added value courses.
Asian Women'’s Project were awarded
£19,437 for an Access to Nursing project
and £19,680 for the Kiran Media Proiect.
The Bridge Centre were awarded
£25,000 to support various projects.

First Data were approved £18.745 ‘o
develop the Cisco Academy training
course and £18,879 for a Community
Pathways to Employment project.
Creative Solutions Nottingham wiil
receive £1,000 for health and safetv
WOrK. '
Tennyson Street Play Centre nave
been awarded £990 to fund a carnival
froupe.

Action in the Community have cesen
approved £450 to provide a business
plan 7or a learning rescurce centre.
All Saints Community Care Project
were awarded £19,107 to sustain and
expand their gardening project.

We interviewed some of the
organisations we funded to get their
views. PALS - Play And Learn in Safety
“are most appreciative and have funced

a Volunteer Co-crdinaior and Admin
supeort. The funding is focussed ¢n
recrulting voiunteers and it is good io
nave somecne {c ccnecentrate on that
areza. Has come at a reaily important
time. Helps with veiunteer expenses. it
can pay for meais anc training.”

~Forest Fields Advice Centre

“The funding proviced a Community
Cevelooment Worker 0 orovide agvice
and information. The Advice Centre is
apout raising awareness. budgeting and
delt management. They wiil be helding
small workshops in the advice centre
ana community centres neiping pecple
with access to benefits ana general
advice work. The funding aiso provided
a lap top computer o take out to peopie
for outreach work. We want to get as
many volunteers from the community
inveived in the project as possible. We're
Keen to involve volunteers. Volunteers
will be involved in admin, reception work
and information gathering.”

We also asked membpers of the Key
Fund Panel what they thought.

They said that "It has been interesiing”.
“We nhave piloted something that nas
been good, positive.” “We're getting
Detter because we're asking more.
That's how its been progressing. We've
improved the process. That will heip
with the New Deai appraisal.” “We've
tried to simplify forms to try to help them
fill them in, but sometimes oversimpiiy,
then don’t get the information we want.
Fecople need more heip filling themin.”

The ey Fund was initiated by the Partnersnio
Council, managed by Nottingham City Counc:,
and is supported througn funding irom the
zudrcpean URBAN initiative. New Deai for
Communities & SRB.

‘Space’ TV Tieln

‘We have teamed up to tring ycu a free T/
tie in with the new Sunday night 2BC
cocumentary ‘Space’. The snow vividly shcws
viewers the fascinating history and sciancs
of cur planet and universe. Cnesheet reacers
can now use this FREZ TV tie in image of
some ‘space’ which can also be mage into
a scale model of a ‘Black Hole'. Cacut
‘A" and hoid it up towaras the skv to seeanat
space looks like. It works day or night.
Alternatively cut rouna ‘8’ for your scaie
model of a ‘Black Hole .
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Voluntary and
Community
Organisations
Forum

NEW DEAL FOR COMMUNITIES
VOLUNTARY SECTOR CAPACITY
BUILDING BRIEFING

The Voiuntary and Community
Organisations Forum is lcoking at
hoiding a briefing session about the
suppert and capacity building that
could be offered to Veluntary and
Community organisations througn
the New Deal for Communities
programme. The Briefing session will
take place at BESTCO on Russell
Street at 11.30am on Thursday 20th
September.

PLANNING GROUP TAKES
AUGUST BREAK

The Voluntary & Community
Organisations Forum Planning Group
is taking an August break. At the
Forum AGM over twenty
organisations came forward to take
a more active role in the Forum and
get involved in the Planning Group.
The next Planning Group meeting
wiil be held on 20th September at
10.00am at Bestco, Russell Street.
We are also hoiding a meeting to
draw up an Action Plan for the Forum
if you want to get invoived in this
please contact Paul on 870 8200.

New Annual Report & Poster

The Forum is currently printing their
annual report, combined with a
snazzy poster to display. We”ll be
sending copies out o Groups next
month.

Working Groups go on...

The Partnership Council is still actively
recruiting for the different groups stiil
continuing work under URBAN, even
though it is now fully committed, and
almost spent. The work of scme of these
groups may now be aimcst compiete,
nowever the activity whicn they have
generated will continue. gcreviced the
Partnersnip Councii centinues intc 2002.

Since the Working Groucs were
launcned, during late 157 scme 180
pecple have been invoived, frem all
sectors, and reflecting a wide range of
interests, issues and iccai kncwiedge.
These people used their knowledge and
vision to design new services fcr local
people using the URBAN Action Plan
as their ‘handbook’. The guidance of
the Partnership Council Board and the
support of the staff team enabied this
activity to happen in a coordinated and
iInformed way, so that the interests of
individual organisations took second
place to the interests of the community.

Currently the only uncommitted funding
remains in the form of grants, whnich are
with the funding ruies. The Grants
Paneis are again made up of pecple
wno live, work or voiunteesr lccaily, and
whno have the knowledge {0 make the
very difficult decisions demanced of
them.

Each Working Group member wants to
make sure that their work has been
worthwhile, and that the many projects
that have been set up or celivered have
had an impact on the lives of the peopie
they were designed tc heip.

Projects are aware that the Groups are
there to support and advise if required,
and those that have not achieved their
goals are not left undisturbed. Working
Groups have played a crucial reie in
developing the Strategies which

create a lccal agenda for change. These
inciude Community Safety, Creative and
Celebratory, Learning, Youth Issues,
Skills and Business related strategies.
Because group mempers have looked
peyond the immediate, their work has
nad a major influence on the way public
meney is scent and existing services
celiverec.

There are benefits in joining Working
Groups and Grants Paneis, beyond the
satisfaction of being part of the process.
Skiils and kncwiedge devel@, valuable
links are made with organisaticns and
ceopie with the same goals, friendships
are forged and people have the
satisfacticn of peing able to achieve
cnange for the petter. They can aiso
learn about the work being done by
other groups. The Community benefits
by having services influenced and
designed by peopie who know wnat
local needs are, and how best to tackie
them, and indeed by being able to join
and or advise if they wish. (This of
course applies both to Working Group
and Forum membership.)

Recent recruits to Working Groups
include Jo Thorpe (Birkin Patch and
local resident), Susan Sheviane (local
resident), lan Cornelius (Capital Cne),
2renitor Knight (Voluntary Sector) David
Thomas (APNA Ants), Akin Sankofa
(EMACA). The Personnel Group has
been joined by Carol Chadwick of Pork
Farms and Bruce MclLellan of Capital
One, and the Finance Group by Opaul
White of NatWest Bank. All ¢f these
peopie give freely of their knowiedge
and skilis.

everyone has something to contribute,
and secmething to gain. For more
information, contact Chrissie or Sarah
970820.

Rememper: Only around 142 shopping cays left unu Sinsimas

Thanks to all those who came to the last Social. Here are some of you loveiy people
scoffing the sligntly bumt sausages. Everyone appeared to have fun aithough someone
did leave their prize (a plastic Squirrel) behind. Please ring the office if it was you.

OBJECTIVE 2 LATEST
BIDDING ROUND

A call for bids from INDIVIDUAL
PROJECTS has just been launched
with a deadline of 31st August 2001.
If your project MUST stant by
March 2002 you may pe eligible.
(The Partnership Councii Area is in
the eligible area.) Purposes such
as development of premises for
small companies (eg credit unions),
provisicn of vocational training
factiities, business support projects,
provision of care facilities to enable
local residents to access training or
job opportunities are included.
CONTACT:. CEFET 114 Mansfield
Road, Nottingham NG1 3HL Tel.
9110419
email:info @ cefet.demon.co.uk




