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Regular readers of the
'CLASS WAR' newspaper could
be forgiven for thinking
that the people who write
it are nothing more than a
bunch of hate-filled nutt-
ers without a serious poli-
tical idea in their heads
The is definitely the image
that certain national daily
and Sunday newspapers would
have people believe It 1is
also, we must admit, an
image that the Class War
organisation 1tself once
courted, for one reason oOr
another

When they actually meet

us ‘and discover that we are
in fact a pretty sane bunch
with a political conscious-
ness no less than that of
~any othery political -group,
many people ask us why, if
we are serious about want-
ing to "change the world",
do we produce a paper full
of 'Hospitalised Coppers'
and articles about the
ruling class's genitalia?

The following article' is
an attempt to answer that
question

PROPAGANDA

In the most general sense,

‘=== A SERIOUS

tne aim of producing any

politically orientated 1lit-

exature, whether it ko a
newspaper, leaflet or
'theoretical journal', is

to get certain ideas or
beliefs across to the
people who read it.

The large majority of
political newspapers avail-
able in the UK at present
do not meet this basic
objective.

True, not everyone who
reads, say, 'Socialist
Worker', is a member or
even a supporter of the SWP
However, the majority are
at least vaguely 'leftwing'
and a large proportion are
political activists. There-
fore, such papers are, to
all intensive purposes,
preaching to the converted.
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If this were not the case
and left-wing papers were
bought and read by and in-
fluential upon the mass of
working class people, then
we would have had 'social-
ism' in one form or another
in the UK years ago, or at
least some serious attempt
to achieve it.

The plain fact of the
matter 1is that ordinary,
non-politicised working
class people are not inter-
ested in political news-
papers and are certainly
not going to fork out
between twenty and fourty

pence for the privilege of
reading one.

VANGUARDISM

It could be argued that the
majority of left-wing
groups who produce news-

papers are not really that
bothered about giving the
masses some socialist educ-
ation or enlightening them
about the oppressive system
under which we live.

Socialists, or more prec-
isely Marxist-Leninists,
believe in the idea of the
'Revolutionary Party' or
vanguard which seizes power
on behalf of the working
class. In theory this Party
is made up of the most mil-
itant members of the work-
ing class - although in
practice it is more likely
to consist of middle-class
intellectuals!

By 'most militant' they
mean, of course, those with
a certain degree of polit-
ical consciousness, and not
just those who are angry
enough about something to
get off their arses to do
something about it.

Thus the political paper
in this case is used to try
to unite those 'militants'’
around a particular brand
of Marxism-Leninism in

order to 'build the Party,
rather than trying to con-

vert the masses to social-
ism. After all, a paper
that was successful in
stirring up the masses
might provoke a revolution
that The Party couldn't

control!
There is also a belief

amongst the left that
people learn through
struggle. That is, they be-
come more open to new poli-
tical ideas when they find
themselves in conflict with
a system they may have pre-
viously supported. For. in-
stance when workers are
involved in a dispute with
their employers. Thus you
will always find hordes of
lefty paper sellers swarm-
ing around picket lines
during a strike, trying to
'build the Party'.



The CLASS WAR FEDERATION
subscribe to the 'learning
through struggle' idea too,
and as such we. involve our-
selves and participate in

the struggles of the rest
of our class whenever we

can, both in the community
and the workplace. However,
we do not believe in sitt-
ing around waiting for the

THE RIGHT IDEA

various sections of :he
working class to find them-

selves in struggle so we

can go and sell them a news

- paper telling them waht
they should and shouldn't

oo,

We believe that our ideas
must become part of peoples

~lives, not just
something that is a

reaction to a hostile econ-
omic, social and/or politi-
cal environment. Attempting

to push political ideas
through stories about
strikes, demonstrations,
criticisms of the Labour

Party and TUC to the exclu-

sion of all else that 1is
not considered 'political'
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‘has the effect of

'ghettoising’ such ideas.
In other words most people

end up seeing politics as
only relating to other
people in overt struggle,
and not relevant to their
own everyday lives.

Therefore, however read-
able a political paper is,
whilst it continues to be
overtly political in nature
it will never, given the
present circumstances, be
popular and read by a wide
cross—-section of the
working class.

CLASS WAR

Therefore, given our polit-
ics, Class War need a paper
which is: a) appealing to
the large mass of working
class people; and b) not
concerned with overtly pol-
itical issues to the exclu-
sion of all else.

THE TABLOIDS
We realised that the papers
that are most effective at
getting ideas and attitudes

into people's minds are not

the political ones like
'Socialist Worker' or 'The

Next Step’ + but rather
the popular daily and
Sunday tabloids. Nobody
would ever think of calling
'The Sun' a political news-
paper, yet it has been more
successful in implanting
ideas into working class
people's heads than the
left could ever hope to be.
After all, who invented
such common place terms as
‘The Loony Left' and

'Barmy Bernie'? And who was
it that knocked Michael
Foot's political career on
the head by giving more
column inches to his duffle

coat than his politics?
IDEOLOGY
Pick Uup any cpy .of "The

Sun' and you can find
dubious political ideology
hidden on virtually every
page. From the statement
about women and sex on
Page 3 to the jingoism
splattered across the sport
pages.

Any issues that might
provcke any sort of working

class solidarity or fight
back are either totally

ignored, misreported or
trivialised, either by
giving undue prominence to

irrelevancies (like
Arthur Scargill's haircut

or by relegating the stogy
to a inch-sized space at
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- the bottom of page 12.

Most commonly, however,
the reader's attention is
diverted away from such
issues by the huge amounts
of space devoted to 'Angie
and Den' or 'Is Your
Neighbour a Werewolf?"
articles, making them seem
more important.

The proprietors of the
various newspapers will
claim, of course, that they
are merely writing about
what the punters are inter-
ested in. Others may argue
that it is the media which
dictates and manipulates
the people's interests.

However, such 'Chicken or
Egg' arguments are totally
irrelevant. The fact is
that papers like 'The Sun',
'The Star' and the 'Daily
Mirror' are read enthusias-
tically by around 20 mill-
ion working class people in
Britain every day. This is
a reality that anyone who
wishes to produce a popular
'alternative' newspaper
must come to terms with.

THE 'NEW' CLASS WAR
In early 1987 it was agreed
to adopt a new format for
the 'CLASS WAR' newspaper,p






